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Value for money? QUALITY
Personalised experience? MATTERS

More contact hours? What is
it that students expect?

NUS and QAA working in partnership

3 projects focusing on student involvement in
quality and the student experience

o Strand one: Student Experience Research
o Strand two: Student Centred Quality
o Stand three: Developing Quality Engagement



Student Experience QUALITY
Research MATTERS

e Over 5,000 responses to the online survey
e 10 Regional Focus groups, involving 135 students
e Online discussion groups
¢4 Themed Reports :
o Teaching and Learning
o Contact Hours and Independent Learning
o Subject Differences

0 1st Year Student Experience



Student Experience QUALITY
Research MATTERS
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*18 years old

*Studying English at a Russell
Group University

Living in University Halls
*Doesn’t have a clear career
route in mind

*Excited about going away from
home and meeting new people
*Has a vague idea that
university will be different from
school and college

Dom



Carol

*Mature student

*Studying Midwifery at a post-92
University

* Lives at home with her partner
and 2 children

*Retraining to follow her passion
after 15 years as a PA

*Excited about starting her
course but very nervous about
how she will cope with returning
to studying and about meeting
people on her course
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Why do students go to University?



What was the main reason for wanting to go to univeristy? (% rated as thier first choice) n=4041

207%  203%  geck 229%  29.0% e B4% e 194% g0y e e 1%
- . . 39.6%
Other n=530
[¥ Didn’t know what else to do n=783
W The opportunity to meet new people n=1144
M The opportunity to live away from home n=1029
W The opportunity for self development n=2644
M| enjoy my subject n=2788
M |enjoy learning n=2263
W was encouraged by my previous place of education n=1162
B My Partner n=661
W My Parents n=877
B My Friends’ n=639
M need a degree for my future career n=2359
Increase in career opportunities in future with a degree n=4041
81.0% 65.1%
58.1% 71.0% T 64.2% o105 64.5% 67.1% 71.6% 69.9% 608% . 63.5%
Medicine&  Engineering Subjectsallied  Physical Maths & Education Business&  Ldwn=841 Creativearts & Social studies Historical &  Languages  Writtenarts National
Dentistry and tomedicine sciences Computer n=1289  administrative designn=1840  n=3045 Philosophical n=792 n=957 Average
n=878 Technology n=1838 n=2167 Sciences studies n=2608 studies n=1482 n=4041

n=1847 n=1336



What were the main reasons for choosing your course? (% rated as first choice) n=4540

W Other n=680

M Opportunity to study abroad n=1024

M Good work experience / placement opportunities n=1517

M Course was a natural progression after my A-Levels/ previous
study n=2101

I Course was structured in a way that suited me (e.g. evening
lectures, distance learning or compressed teaching) n=1604

M Course is well-regarded by potential employers n=2446

22.0% 20.0% 16.7% 14.6%
26.5% 22.6% 19.7% 23.2%
29.9% 29.1%
25.3% 25.4% 18.3%
29.2% .

M Quality of research conducted by my tutors n=1198
Options/ flexibility to study what | want n=1849

M| wanted to study something new/ different to my school
subjectsn=1383

Medicine&  Engineeringand Subjectsallied to Physicalsciences ~ Maths & Education Business & Lawn=747  Creativearts & Socialstudies  Historical & Languagesn=713 Writtenarts National average
Dentistry n=725 Technology ~medicinen=1637  n=1922 Computer n=1143 administrative designn=1581 n=2689 Philosophical n=886

n=1560 Sciencesn=1180 studies n=2171 studies n=1388 1 Course content matches my interests n=4540
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[F YOURE NOT CONFUSED.

You're not paying attention.

Starting University life



The 15t Year Student QUALITY
Experience MATTERS

e\Whilst induction packs were seen as useful;

¢/74% of first year students receive these before starting their
course and 93% believe them to be at least ‘somewhat useful’,

eThe inductions themselves are often confusing, badly
organised and repetitive



QUALITY
MATTERS

My induction was kind of messed up. Everything seemed
random and no one seemed to know what they were
doing. We didn’t get the tour of the uni, we were told
that we were going to get it from one of the students
but we didn't... They gave us a leaflet, and it had
information on the library and stuff like that,

but we didn’t even know where it was”.

We had a lecture on using the library facilities, and although it
covered all of the important information it was too late. I had
been told to do a lot of reading earlier that week which required
access to electronic journals and things like that... I had to
figure all of that out on my own. It was time consuming... then
to have the information in a lecture later that week was a bit of

a slap in the face really”.




Y\ QUALITY
“) MATTERS

Teaching, learning and assessment



Teaching and Learning I?AX?TLEI!R!

e Teaching skills were seen as the most important
feature of a good quality learning and teaching
experience

e First year students put their classmates and
lecture staff as central to their support at university
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Motivators of learning

Intrinsic

« Wanting to do the best they can (85.7%)
« Love of subject (73.8%)

 Need to pass degree (62.4%)

External
« Inspirational lecturer (54.7%)

« Encouragement from the family to do well
(45.7%)
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Initials: <+ v

The first year world

Map of Those Involved in Quality

Uni Learning Experience Start time of group: 5




QUALITY
MATTERS

; i ty e "The seminars are great for tying up loose ends and for
BERtR e preparing you for further lectures as well... I've found that
REIBSIEM seminars are great for getting to know people on your course.
You get to talk to people that you wouldn't necessarily get to meet”.

"One of my lecturers just stands there and reads
word for word off the PowerPoint. He doesn’t

pay us much attention and then people chat in

the background. They don’t control people and
sometimes you can’t hear what they are saying.
Other lecturers will keep you more interested,

they’ll involve you and throw in the odd joke every
now and then. They are more creative and that keeps
us interested”.




How long, on average, does

it take for you to receive

11/12

Russell
Group

1994
Million+

University
Alliance

Guild HE

Non-
aligned

Average

feedback?
10/11 11/12 10/11 11/12
13 12 27 39
3 9 21 41
2 8 11 30
3 10 13 42
- 3 - 22
- 8 - 34
5.25 8.33 18 34.67

10/11
24

44
43
37

37

38

36
47
33

54
40

41.33

10/11

13

17
19
20

17.25
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11/12 10/11
7 6

11 3

12 4

8 8

17 -

16 -
11.83  5.25

11/12
4

4.33
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Ways of receiveing feedback
n=4981

B How do you receive feedback? B Which would be the most useful way to receive feedback?

86.1%

7ag9 T79%193%

66.1%

56.3%c3 90, 54.8%
47.4%

32.5%

176%19.7%  18.7%

14.1%13.0%

Writtengrades ~ Written Online Verbal Verbal Oral Performance  In-person  Coursework Exammarking Dialogue with  Laboratory
/marks comments comments feedback feedback assessment review feedback feedback anacademic  assessment
providedinan providedina
individual  group meeting
meeting with with the

the tutor/lecturer
tutor/lecturer  who set the
who set the work

work

1.1% 0.6%

Other
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Assessment

Although the majority of students said that they had the
opportunity to receive informal feedback, although 21.6%
said that they never received any formative feedback

68.8% of students agreed to some extent that assessments
should be staggered across the term, rather than loaded at
the end

In 2010/11 survey only 58% of students said their
feedback makes it clear how to improve their performance

Just over half (52%) also said it motivates them to study

Only one quarter (23%) of students said that assessments
help them to highlight areas they need to focus on
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Independent learning and contact
hours
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Independent learning MATTERS
alone course
help hours
independently information
initiative lea I'N1 ng

lectures material
outside.....readingresearch
responsibility self
StUdy subject taking
work
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"I know for one of the units, one lecturer said
to do eight hours for every hour that

you’re at that lecture. It’s a full week

and barely any sleep... Sometimes

they’ll pressure you too much and you’ll panic”




Independent learning I\QAX?TLEIEE

At this stage of your course, roughly what percentage is independent
learning? n=4973

100% -~
90% -
80% -
70% -
. o/ _ 0,
60% ) 76%-100%
B 51%-75%
50% -
26%-50%
40% - W 1%-25%
30% - 31.7% o 0 N/A
U7/0

20% -

17.8% 20.4% 12.4%

Year one Year two Year three Year four Year five or after




Independent learning I\QAX%LEIEE

To what extent, if at all, do you expect the amount of independent learning to increase throughout the rest of your course?

n=4879
100% -+ M Don’t know
8 3%
90%
80% - M No | expectit will decrease a
lot
70%
No | expectit will decrease a
60% little
50%
M No | expectit will stay the
40% - same
30% - . .
52.1% 50.8% | ItetTel expectitto increasea
20% 38.6%
29.8% 31.5%
10% - Yes| expectit to increase a
lot
0% T T T T |

Year one Year two Year three Year four Year five or after



Independent learning ?AX%LElEE

e Only 15.3% believe they are fully able to learn
through this method, and 28% believe it to be
more than expected

eStudents need guidance on how to make this time
effective

e First year students report an hour less of
independent study per week than other year groups
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% of students fully able to learn independently by year group
n=4864

40.0% -
35.0% -
30.0% -
25.0% -
20.0% - H 7 - Fully able to
15.0% -

10.0% -

5.0% -

0.0%

Year one Year two Year three Year four Year five or after
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eContact hours are robustly assessed by students

¢849% believe they are directly linked to the quality of their
experience

e but only 39% are made aware of these before they begin
university (47% state they would have found this
information useful)

e\Whilst they report the greatest number of lecture
contact hours, first years receive less group
teaching sessions / tutorials

eFirst years are most likely to believe this number
of contact hours is appropriate
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Average number of hours per week by year group n=4613

M Average number of Lecture contact hours M Average number of Interactive group teaching sessions/tutorials contact hours

9.0 -

79

Year one Year two Year three Year four Year five or after National Average
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Figure 8 Q27 - For each of the following, please rate how appropriate, if at
all, your amount of contact hours are? (n=4885)

35.0%

30.0%

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

How appropriate is the amount of contact hours: Too few (n=4885)

M Yearone M Yeartwo and above

31.0% 30.8%

28.9%

16.4% 16.7% 17.0%

15.2% 15.7% 15.8%

4.5% 4.2%

Lectures Interactive group  Online written notes  Online multimedia Drop-in sessions Individual meetings Practical sessions Placements Other as stated earlier
teaching
sessions/tutorials



"I think contact hours represent value
for money. If I am only in for three
hours a week, why should I pay so
much money? You want to be at uni
and interacting with lecturers”
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"I don't care what you thought you saw,
there are no such things as people."

Student engagement
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Student engagement

86.6% of students have the opportunity to provide
feedback to their university/faculty/department about their
course

58.2% of students believe that the feedback they provide is
acted upon

Students in the focus groups more often than not defined
“student involvement” in terms of the various means of
feedback they had come across

Issues around student understanding of quality assurance
and enhancement processes, anonymity of feedback, timing
of feedback and lack of any demonstratable change
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How, if at all, are you able to provide feedback to your
University/faculty/departmentabout your course? (tick all that
apply) n=4376

80.0% -
69.7%
70.0% - 64.8%

60.2%

60.0% -

50.0% - 41.3% 46.3%
N (1]

37.3%

36.0%

40.0%
30.0% -
20.0% -

0, -
10.0% 1.6%

0.0% -
Verballytoa Viamy course rep Module Viamy students’ Online Via email Via National Student Other
lecturer/tutor feedback/satisfaction union Surveys

forms
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How involved, if at all, do you want to be in shaping the content of your course?
n=5038

B How involved are you in shaping the content of your course?
B How involved would you like to be?
60.0% -
50.0% -
40.0% - 35.0%
30.0%
20.0%

10.0%

0.0%

1- Not at all involved 2 3 4 - Somewhat 5 6 7 - Very Involved
involved
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"I don't think you really think about it before you
start. It’s not on your mind really. It only comes to
mind when you feedback to the lecturers. When you
go to university you think about all of the initial fears
than you do about the intricacies about that... It’s
good to know that the system is there”.

I don’t think we’re involved with it. We've
experienced that if we make a complaint nothing
changes. It’s more of a procedure than anything
else... The worst thing that we heard was that
whatever you tell us will help us design the course
or next year. It was not going to change things this
year.”
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Employability



Employability ?AX%LElEE

e 15t year students felt that their course would
prepare them for future employment (80.9%), and
were aware that careers services were available

e Although these did not form part of their
priorities in their first year
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Figure 9 Q71 - To what extent, if at all, do you agree your course will prepare
you for your chosen employment field? (n=4950)

To what extent, if at all, do you agree your course will prepare you for your chosen
employment field? n=4950

100.0%

90.0% -

80.9% 80.5%
9
80.0% - 78 1% 77.2%

70.0% -
60.0%

50.0% - M Agree

M Strongly Agree
40.0% -
30.0% 1

20.0%

10.0% -

0.0% -

National Average (n=4950) Year one (n=2279) Year two(n=1477) Year three (n=806) Year four (n=221) Year five or after (n=167)
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"I’'m doing this degree because I enjoy it and it is
a degree so it gets me to the next stage. I've not
looked into particular employability for my course”
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So what do students actually want?
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Personalised contact

Induction is key

Smaller, more interactive classes

Staff that are passionate about their subject
Feedback that helps students learn

Making student engagement relevant
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UK Quality Code
QAA sareguarding standards and improving the quality of UK higher education fo r H ig h e r E d u CatiO n

Aboutus Institution reports  Publications Assuring standards and quality Improving higher education Partners Complaints

Imptoving higher sducation »
Improving higher education )
Good Practice Knowledgebase
Analysing our reviews

RN LR Search features of good practice identified through our reviews
Generating debate
The Gosd Practice Knowledgebass allows you to search for fealures ofgood practice identified through sur revisws of higher
Valuing your expertise

education providers. Good practice is categorised by themes relating to the leamer joumey, the date the original reports were
Good Practice Knowledgebase published, and e e of review cartied out

— The Knowledgebase currently contains Teatures of good practice taken from Institutional Review (England and Northern
Ireland) visits during 2011-12. ¥ will be updating the Knowledgehase to include further gaod practice from aur other review:
Knowledgehase
methods over the coming months

Search by publication date |
(ddimmiy):

| to

Theme

O information and guidance

O cuniculumn design and programme ofier
O Teaching and learming experience

[ assessment and feedback

O Employability

[ student engagement

O raduate destinations

Type of review:

Publ Partners

itutio Information and
itutions by region  guidar

n date

Appeal
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The 2012 NUS/QAA Student Experience Research
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